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You've got questions. 
We've got answers.” 


We've talked to thousands of customers about 
why they're our customers. Time and time again, 
they tell us it's for the friendly, knowledgeable, 
trustworthy service we provide—“answers” to their 
electronics questions and needs. 


We are creating new opportunity for growth by 
redefining and refocusing Radio Shack as an even 
stronger service concept, with programs like: 


Radio fhaek 
Gift Express” 


The service that makes it as easy to send a gift of 
electronics as it is to send flowers. See page 2. 


THE REPAIR SHOP" 


Radio Shaek 


Fast, reliable repair and service for almost any 
out-of-warranty name-brand consumer electronics 
product. See page 4. 


Radio fhaek 


unlimited 


: Unique and hard-to-find items delivered to you. 





The service that makes it easy to say "Yes!" moro 
often...your complete resource for thousands of 
items that complement what's in your store. Seo 
page 31. 











Let this booklet 
be your guide... 


We're counting on YOU to help make our marketing 
initiatives a success. If you read and rely on this 
guide, it can help you enhance your sales and your 
earnings. In the guide, you'll find many of the answers 
your customers will need. Keep a copy handy when- 
ever you're at work, and refer to it often. 
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Radio Shaek 
Express” 


The Easiest Way Ever to Shop For 
and Send Electronic Gifts! 


Radio Shack has made it easy to give the gifts that people 
really want. Our new Radio Shack Gift Express service is 
the hassle-free way to send electronic gifts. We can help 
choose the perfect gift, then wrap it in a gift box, enclose 
a personalized card, and ship the gift anywhere in the U.S. 
via FedEx delivery service. 
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We'll also include the address and phone number of up 
to three Radio Shack stores near the recipient where he or 
she can find helpful advice, information, or even exchange 
the gift. This gives customers the advantage of having our 
friendly, trusted personnel at both ends to make sure the 
gift-giving experience is perfect. 

Radio Shack Gift Express service can make your 
customer's next gift-giving occasion easier than sending 
cheese and less likely to be returned for a size that fits. 


This answer is just one more reason America continues 
to shop at Radio Shack. 


FedEx trademarks used by permission. 
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Processing Gift Express Sales 


To process a Gift Express sale: 


e Have the customer complete a customer order form. The 
GIFT TO section must not contain a Post Office Box ad- 
dress. Use the recipient's full address, including street, city, 
state and zip code. Don't forget to include the apartment 
number if necessary. The recipient's phone number must 
also be included. 


e The customer may select either STANDARD (5 business 
days) or NEXT DAY shipping for their delivery option. 


e Atthe POS, select (F1) OPTIONS from the Customer- 
Merchandise screen. Select “DIRECT ORDERS” from the 
menu. Then select “R.S. GIFT EXPRESS”. You will now 
be able to enter the customer's name and address, and 
then the recipient's address. Copy this information di- 
rectly from the order form. 


* Enter the gift merchandise and TSPs the customer wishes 
to send. DON'T FORGET TO SUGGEST BATTERIES AND 
OTHER ACCESSORY ITEMS! 


e Choose the gift card and packaging type, and enter a per- 
sonal message. The message will be printed on the gift 
card if one is selected, or on the packing list if a gift card 
is not selected. 


e When all the information is completed, press {F10} ALLO- 
CATE to begin the fulfillment verification. If the fulfillment 
verification was successful, you will be able to go to the 
Payment Screen to complete the transaction. 

To check on the status of an order, customers and 
salesmakers can call our telephone support number: 


1-800-THE-SHACK 
(1-800-843-7422) 


The Repair Shop at Radio Shack 


In addition to warranty repairs on Radio Shack products, 
Radio Shack performs repairs on most major brands of com- 
puters and consumer electronics that are OUT OF 
WARRANTY. 


Some states have legal requirements regarding repair 
deposits, estimates, etc. Check your Store Operating 
Manual (S.O.M.) for complete information! 


Repair Deposit 
No item is to be left in the store for repair without an ad- 
vance deposit of $10. This deposit will be applied to repair 
charges, if the repair is picked up within thirty days of the 
time it is returned to the store. If the item cannot be repaired, 
we will refund the deposit. 


Rough Estimates 


Use the flat labor rate for the product and add 25% of that 
charge to cover the cost of parts. Example: The flat labor rate 
is $20. Parts are 25% of that charge, or $5. The rough esti- 
mate amount is $25. 


Detailed Estimates 


A detailed estimate will be provided for a fee of $20. The 
detailed estimate will be completed at the Service Center 
and a complete description of parts and labor charges will be 
provided. The $20 will be applied to the repair charge. How- 
ever, if the customer fails to authorize the repair, the $20 fee 
is not refundable. (Note: This estimate fee is collected in- 
stead of the $10 deposit.) 


Customer Contact 


The customer will be notified by the Service Center if the 
repair is delayed for any reason, such as parts availability, or 
if the repair charges will exceed the normal rough estimate 
amount. The Service Center will mail a postcard detailing 
parts orders, parts back orders, and estimated differences. 
Customers will also be notified by postcard when the repair 
is completed and the item has been returned to the store. 


The Repair Log 


The Store Operating System maintains a repair log. It is 
updated by the Service Center, reflecting the status of items 
submitted for repair. 


Repair Warranty 


Radio Shack guarantees out of warranty repairs for a 
period of 90 days. See your S.O.M. for details. 


Customer Inquiries 


Should a customer have a question regarding the status of 
their repair, he or she should call the local store. Do not call 
the toll-free number for repair status. 


Repair Labor Rates for 
Out-of-Warranty Name-Brand 
(Non-Radio Shack) Products 


(Does not include charges for parts, if required.) 


Product Labor Charge 
Automotive Stereo 

$ AMFM Cassette o o sm sss EL AR KA EA 50.00 

S AMIFMICD ee ee EES 55.00 

e Amplifier or Equalizer/Booster Under 100 Watts......... 28.00 

e Amplifier or Equalizer/Booster Over 100 Watts .......... 50.00 
Cassette Equipment 

ANO DE ci aa El 49.00 

s Cassette Changers «x. oo cese ids zuo anu 4. pr qoas 79.00 

i)ccT—-— ———— ——————— 89.00 
€ MIEIOBSSSOIIBS, «Lia dark ssmaŭumcauaspeskazatusssis zaŭ 33.00 
CB Radios 

A n Ur RE AST TANE 39.00 

s Single-Sideband. o 49.00 

e WalKie-lalkies.........s 2. cam akvasiaou okeran EE 39.00 
Compact Stereo Systems 

e Compact Phono/Tape/Radio Combo ................... 49.00 

e Compact Phono/Tape/Radio with CD................... 69.00 
Computers 

KAAS E pro sse E Vis ke o e e ep UNE 95.00 
Computer Monitors 

SOIG pM dI pave ee peep epeo s 89.00 

= MORNOCIVONMMIE, 2. 3 sse sarvecas ou sse na C sie ges kask kaa kons 59.00 
Disc Players 

« CD Changer (Over 6 DIS6S).« cu. corro kane kk E nn 79.00 

s Home CD Deck ota res 59.00 

« Porlablo DD Plajeb „sss sar see mao su rost gan us la kano 49.00 

EE ee EEN 59.00 

wë EE da US 119.00 


Product Labor Charge 
Electronic Musical Keyboards 


SAIL NDS. <a som akoj inan usas senku sub veka kknpersesau 59.00 
Personal Stereo 

e Boombox ......... E E A 33.00 

SOT AII CD: ae Te a 60.00 

A A LLL 39.00 
Phones/Answering Machines 

e AU Dhones/jAnewererg eeeeees 35.00 

A ae R ee a EEEE E 59.00 

» 900 MHz Cordless Phone... ...s ss. esesuanssssnsaŭs 39.00 

A EN E DE 79.00. 
Printers 

E SEE TTTTITTI TTT 99.00 

A eoo E TTT TRE Ia n da NI 79.00 
Public Address Equipment 

diz:q. ul Mec — 49.00 

e Microphone Gerges ANS ENK Ke NEEN EN NEEN 20.00 

s Wireless MICIOpNONE. ss» ss «anu seneso s mu suvie asa kedsvia 29.00 

e Pro Wireless Microphone ..................-.ssssssss-.. 49.00 
Radio-Controlled Cars 

A AAPP zus sekan Duan isme kuo“ 30.00 
Scanners 

s CNSIal- Controlled -- sas ezon vrama sesa vastazazasssakis, 39.00 

« Programmiable .......... eee True e rtr nnne nnns 49.00 
Speakers 

s Speaker Repair sss rmcavanvesssasrarzeseseezamanan usi 39.00 
Stereo Equipment 

A dek sa eeo ekas 69.00 

A A kak NN kas unna taŭa 49.00 

e Rack System (Per Component Price) 

Na eln OA NERA PAREN PRO MA qe RE 69.00 

e Surround Sound/A/V Receiver.......................-.. 79.00 

S IIO] ENEE E 49.00 
Turntables 

LE 41.00 
Television (13-inch or less only) 

» Black & Who... „scs eskene set oe e koko Fasauaakititusasi 39.00 

Ee EE 59.00 

e Monitor lelevislon....s..ss =seisss2usnkekrasskpavavacriasas» 69.00 
Video Cassette Equipment 

Sk AGON Os o 2 sar nanko ke EL LIT 119.00 

SER rr g 79.00 

«DUaA WEE Dee Geer SNE E dee 99.00 

a Video Player ... sis sessksssiuisastelavesces krius otansktas 59.00 

+ Karaoke VideO us coo EET ARA UEM IDEEN KA ET E ud add 119.00 

e Dreventive Maintenance eene 40.00 


Customer Satisfaction 
is Our Primary Concern! 


Everything we do is geared toward providing our CUS- 
tomers with services and products that please them. 

Our size and leadership make lower prices possible. Over 
50 million customers benefit annually from our satisfaction 
guarantee and money-saving prices. 

To help ensure customer satisfaction, be sure that all 
customers receive their sales receipts, and inform them 
they should keep the receipts in case there's any problem. 


Return, Refund and 
Advertising Policies 


Guaranteed Sale Price 


If we place any item on sale within 30 days from the date 
of purchase, the customer can bring in the sales receipt and 
we will refund the difference between the amount paid and 
the new sale price. Your POS system shows pricing for the 
last six months of any item (clearance, as-is and/or dam- 
aged models excepted). 


Return Privilege 
Returns Within Thirty Days 

Radio Shack's written policy is a 30-Day Guaranteed Sat- 
isfaction Pledge. We will replace or provide a full refund on 
any product or service, including price guarantee adjustment 
for any reason within thirty (30) days of purchase. 

If your customer has a problem with a Radio Shack prod- 
uct and requests a replacement or refund within thirty days, it 
is our policy to grant the replacement or refund. 

If your customer purchases a Radio Shack item and within 
thirty days a lower price is offered on the same item, the cus- 
tomer is entitled to a refund of the difference in price. 

When a customer comes in with the item and proof of 
purchase within thirty days, you are authorized to give the 
refund or exchange under this policy. 


90-Day "More Than Fair" 

Our 90-Day “More Than Fair” policy is unwritten to our cus- 
tomers. Do not communicate this policy to customers, but 
use it to go beyond the customer's expectations. A 
Radio Shack Store Manager may accept any item, for any 
reason, from any customer for: 
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1. Exchange; 
2. In-Store Merchandise Credit; and 


3. Price Guarantee Adjustment by 
in-store merchandise credit. 

The customer's right to a CASH refund extends to thirty 
(30) days. Our ability to give an exchange or merchandise 
credit for either return or price protection guarantee extends 
to ninety (90) days! 

But keep in mind: Your primary focus is to resolve the 
situation—not to parrot company policy. 


The Fifty-Dollar ($50) Rule 

Our fifty-dollar rule is simple. Our desire is to have our cus- 
tomers view our policies as "More Than Fair”. For that rea- 
son, Radio Shack Store Managers should reach a resolution 
of the problem with our customer for any reason and at any 
time if requested to do so on any item whose value is $50 
or less at retail. The customer should never have to seek res- 
olution of the problem above the store level. 

The only obligation on the part of the customer is to fill 
out a post card containing basic customer information. A 
driver's license is required as the critical field, to prevent 
abuse of the policy. 

THE CARD IS FILLED OUT BY THE CUSTOMER AND 
MAILED BY THE STORE. 

Have the customer fill out the card there, in the store. Then 
mail it the same day. 


Returns or Price Guarantees With No Receipt 

Receipts get lost or misplaced. Gifts are given for birthdays 
and anniversaries. There are a host of reasons that cus- 
tomers may want to return an item or ask for a price protec- 
tion guarantee on an item without a valid receipt. Issuing a 
merchandise credit is the preferred method of handling no- 
receipt situations based on either verification of the ticket or 
the customer's word. 

Without a receipt to verify the purchase price, the lower 
of the current value or any sale price within a prior six (6)- 
month period is used to determine the refund or credit due 
the customer. 

WITHOUT VERIFICATION, THE CUSTOMER MUST 
COMPLETE A CUSTOMER SATISFACTION POSTCARD 
TO BE MAILED TO FORT WORTH BY THE STORE. 


The District Hot Line 

Every store will display a placard with reads: "If you are 
happy with our service, please tell a friend. It you are not 
pleased, call me” 

This placard will also display the District Sales Manager's 
business card with the DSM's telephone number. A customer 
may contact this number for additional help in resolving the 
problem, when he or she desires. 


The Four Key Principles in Service Recovery 
To achieve successful service recovery, it is important to 
follow four key principles: 
1. Thank the customer for letting you know and restate 
your commitment to his or her satisfaction; 
2. Listen and respond with understanding; 
3. Ask the customer for help in solving the problem; and 
4.Thank the customer for the opportunity to serve; and 


encourage the customer to notify you immediately if he 
or she has any further difficulty. 








How to Increase 
Customer Satisfaction 


Increase customers' satisfaction 
- (and sales!) by providing the 
accessories they need. 


Few things frustrate customers more than making a purchase 
and discovering later that they don't have everything necessary to get 
the most from it, or even make it work at all. 

Always offer your customer accessories that improve per- 
formance, convenience, enjoyment, product life and pride of 
ownership. You'll not only make your customer feel secure in dealing 
with a knowledgeable professional, you'll enhance your earnings as 
well. This is especially important for products sold through Radio 
Shack Gift Express or Radio Shack Unlimited". No one enjoys receiv- 
ing a gift or shipment that can't be used immediately due to "Batteries 
Not Included". 

It's up to you to display and offer the right accessories with each 
sale. You can make it a game among your salesmakers—anyone 
not offering an accessory must buy the next round of coffee or soft 
drinks. This method really works—try it if you haven't already! 

Everything in your store has applicable accessories. Here are a 
few examples. See how many more you can think of! 


Equipment 
Computer Software, cables, diskettes, printer, upgrades, 
modem, cleaning kits, furniture 

Speaker wire, headphones, cables, antenna, 
cleaning products, speaker stands, batteries 

for remotes, CD storage 

A/N processors, antenna, cables, switchbox, 
universal remotes, batteries 

Tape, head cleaner, AC adapter, mike, batteries, 
carry cases 


Gift calculator, paper, stand, batteries 
Extension cord, short cord for wall-mount, 
pocket dialer, amplifier, duplex jack, batteries 
Soldering Iron Solder, wire, wire stripper, flux, tape, tip cleaner 
Battery Battery tester, charger, flashlight 


Notice, at the end of the list we turned things around. There are 
even accessories to offer for accessory items like batteries! The point 
is clear—every product (and customer) can benefit from an 
accessory. It's up to you to let your customers know you have two or 
three items they need. Don't forget! Before saying "No", check the 
current Radio Shack Unlimited catalog listings. You'll be sur- 
prised how much more often you'll be able to say “Yes!” 


Satisfied customers are repeat customers! 
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Stereo Equipment 









VCR/TV 








Tape Recorder 












Calculator 
Telephone 








Thanks for Customer’s 
Name and Address 


We do not rent or sell our mailing list to others. We 
respect the customer's right to privacy and promise not 
to break that trust. We use this information to serve cus- 
tomers better. We add it to our computer mailing list to inform 
customers of money-saving specials. We also print 
it on the sales receipt to speed warranty work, returns 
and adjustments. 


Radio Shack Policy on 
Advertised Items 


The products we advertise in flyer, newspaper and insert 
ads are selected far in advance of the offering; therefore, 
situations may occur where all products are not available 
at our stores. If the product is temporarily out of stock, issue 
a Rain Check to enable the customer to obtain the item later 
at the advertised price. Rain Checks cannot be offered on 
special-purchase items or on orders placed through 1-800- 
THE-SHACK. If the product is sold out, check with your man- 
ager to offer a comparable value. Independent Radio Shack 
dealers and franchisees may not be participating in this ad or 
stock or special-order every item advertised. 
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Check Acceptance 
Procedures 


Acceptance of checks is a necessary part of our business, 
but extreme care must be taken to avoid losses through 
forgery, insufficient funds, or other problems. Follow 
proper acceptance procedures to prevent such losses 
from occurring: 


1. EXAMINE THE CHECK! Look for the location of the bank, 


correct date, correct amount, correct signature. Take only 
preprinted checks for the exact amount of purchase only. 
Do NOT take “starter” checks. Do not take third-party 
checks. 


2. EXAMINE THE IDENTIFICATION. Two forms of accept- 
able identification are required. Match the signatures on 
the I.D. with the one on the check. 


3. MAKE SURE PROPER INFORMATION IS RECORDED 
ON THE CHECK. Current address (ask this after you are 
handed the check), home and work phone numbers, ini- 
tials of employee accepting the check, and the two forms 
of identification. 

4. COMPARE ALL THE INFORMATION. Make sure the ad- 
dress on the check agrees with the one on the identifica- 
tion, compare the picture on the 1.D. with the person in 


front of you, and confirm with the person that the address, 


business and phone numbers listed on the check are cur- 
rent and correct. For complete details on Check Accep- 
tance Procedures, refer to Section IV of the SOM, pages 
4-16. 
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Selling Tips for Savvy Salesmakers 


Top Radio Shack salesmakers say these tips are the key 
reasons they stay at the top of the sales reports: 


. Be prepared to hear “I’m just looking”—and take ad- 


vantage of it. The customer is not saying, “I will not buy any- 
thing today.” They are truly just looking for something to buy. 
It’s your job to find out what they might like or need. 


. Get your customers involved and let them handle and use 


the products. By allowing the customer to hold and feel the 
products, you are beginning the transfer of ownership. Don't 
make the presentation a one-way demonstration. Let the cus- 
tomer do some of the action. 


. Once you recognize either a verbal or non-verbal buy-ing 


signal, ASK FOR THE ORDER. Don't wait any longer. 

CLOSE THE SALE. If your customer says something to 

indicate that they are ready to buy, then it’s time to go to 

the POS. 

Suggested closing lines: 

e “Can | put that on your Radio Shack account?” 

e “You're going to love this. Here, let me get you the 
batteries you'll need.” 


e “The sale ends Friday. Why don't we go ahead now so 
you won't miss out on the savings?” 


. Add something on to every sale. There are many add-ons 


that customers need in order to get the most value and perfor- 
mance from their initial purchase. If you show how additional 
items will increase the benefit of the original purchase, your 
customers will see that your suggestions make sense. Don't 
forget to suggest products offered in the Radio Shack Unlim- 
ited catalog. 


. If you can't serve from store stock, DON'T FORGET to 


show your customer the available selections from Radio 
Shack Unlimited. Save the sale and turn “no” into “Yes!” 
more often. 


6. When a customer says “no”, it may be a request for more 


information. Always ask your customer why he or 
she objects to buying an item. 


. Follow-up by using thank-you cards and follow-up phone 


calls. The most successful salesmakers in the world have 
found that creating a solid customer base is essential to grow- 
ing their business and making money. Good follow-up of exist- 
ing customers is the only way to keep them as the foundation 
on which to grow your sales. Your customers will see that you 
care about them after the sale as well as during. 
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Warranty Information 


Radio Shack products carry a limited warranty good for at least 
90 days after the customer purchase date. The following prod- 
ucts carry limited warranties in excess of 90 days. 


Product Categor | 











Compact Disc Players (AC onl 


Tandy and Radio Shack Brand 
Computers, Monitors, Disk Drives, 
Printers, Adapter Cards, Modems 


mg e IT, 
40 watts and above 1 








Satellite TV Components 


Speaker Systems: all Optimus 
brand, Radio Shack PA-100, PA-96, 
Minimus 3.1, Minimus 7W, Nova 18 


Stereo Amplifiers/Tuners/ 
Receivers/Equalizers 
Telephones (Including 


Telephone Products 
ing 279-series, FAX 


Tools (Selected High Quality Models 
Turntables 


TV Sets/Monitors 
13", 19", 20" 8 27" onl 1 


See Back Cover for Information on 
Tandy Service Plan 
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TSP General Information 
Important to Remember 


The Terms and Conditions of TSP coverage are stated in the form (see list below) spe- 
cific to your area. One of these must be given to each TSP customer along with the cus- 
tomer's copy of the sales receipt. 


FO288 California FO295 Florida FO297 Illinois 
FO291 Arizona FO304 New York F0293 Generic* 
"Generic forms are for states without specified form. 


TSP coverage does not include protection from theft, loss, accidental damage or abuse. 
Refer to the TSP Terms and Conditions pertaining to your area for a complete list of ex- 
clusions. 


Carry-In TSP Contracts 


In-Warranty Carry-In TSP Contracts. How TSP treats a product's original warranty 
is one area that is sometimes misunderstood. TSP is best explained as an extension of 
the customer's original warranty from its normal coverage length to a total of one, two, 
three or five years, depending on the TSP coverage purchased (for 

example, a 3-year TSP on a computer with a 1-year original warranty extends the war- 
ranty protection for two additional years). To compensate for original warranties of differ- 
ent lengths, the TSP price is adjusted (i.e. the price the customer pays is based on the 
actual amount of after-warranty coverage involved). The most obvious benefit of this 
program is that it allows an assortment of products with different original warranty 
lengths to be assembled into a common application (for example, home theater) and, 
with TSP. all the products will have the same warranty expiration date. Coverage begins 
on the purchase date of the equipment. 


After-Warranty Carry-In Computer TSP Contracts. After-warranty TSP contracts 
are limited to computer products. Coverage begins on the date of purchase of the TSP 
and expires on the last day of the same month one, three or five years later, depending 
on the length of coverage purchased. For example, a 3-year after-warranty TSP pur- 
chased March 10, 1993 will expire March 31, 1996. 
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TSP Customer Benefits 


Millions of Radio Shack customers have active TSP contracts, but selling 
TSP presents a new challenge. Unlike computers, camcorders, or VCRs, ser- 
vice plans are intangible. To make a TSP tangible, you must establish its 
value. You establish the value by explaining the benefits of TSP. In every 
sales presentation, mention at least three of the benefits below: 


Includes Parts and Labor 

Some plans have time limitations on parts, but with TSP, coverage 
includes both parts and labor for the entire term of the plan. There 
are no deductibles. 


Unlimited Service 

. We wouldn't want the customer to experience the inconvenience of many re- 
pairs, but if it should happen, TSP covers repair as often as 

necessary during the term of the plan. 


Transferable TSPs 
The TSP covers the product. So if your customer sells the covered item, the 
TSP will transfer to the new owner. 


Repair or Replacement 
With some plans, if the product can't be repaired, the customer's service 
contract price is refunded. With TSP, if we cant fix it, we'll replace it! 


Convenience 

Customers can access service through over 6500 Radio Shack and 
Radio Shack Associate stores nationwide. If your customers move, they'll 
know that there will be a Radio Shack location nearby. 


Protection From Rising Cost Of Repairs 

The technologies that give us new features and at lower cost are also 

driving the cost of repair higher. At one time, repairs could be made at less 
expensive component levels. Today, entire subassemblies have to be replaced 
because of multilayered printed circuit boards and machine inserted compo- 
nents which cannot be repaired at the shop. And finally, labor cost is always 
increasing. TSP puts a lid on inflation. 

Repair When You Want To, Not When You Can Afford To 

By the way some people act, you'd think they can afford to throw broken 
equipment away. Well, most of us can't. If the repair cost is $200, how easily 
can most of us part with that large a sum (Part with $200? How about finding 
$200?). For businesses, service plans enable the manager to budget mainte- 
nance cost. 

TSP Costs Less Than Most Repairs Cost 

This is one of the most important benefits of TSP. A single repair during the 
coverage period can pay for the TSP. 
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TSP: Overcoming Objections 


Don't wait for the objection. Be prepared by learning these basic 
responses to customer concerns. 


Objection #1 
Customer. The price seems high. 


Response. TSP is usually less than the cost of repairing your computer. For 
example, the average cost of replacing a main logic board on a computer is 
over $350. The board uses advanced technology called multilayering which 
lowers manufacturing costs, but increases repair cost because it has to be re- 
placed. TSP provides a way to avoid the full expense of repair. 


Response: By putting this on your Radio Shack credit card, the monthly cost 
of having this protection is less than $ per month. 

Response: Replacing a floppy drive on a computer costs over $200, while the 
TSP is only $169 for three years coverage. 

‘Objection #2 

Customer: l'm sorry, | just cant afford it. 

Response: You're right to be concerned. I've got a budget to live with too. But 
that's exactly why the TSP is so important. The TSP is our commitment to you 
that you'll be able to enjoy this stereo as much three years from now as you 
will today, without ever having an unexpected 

repair bill. 

Objection #3 

Customer. We'll wait and purchase the service agreement later. 

Response: On a consumer item we may offer a TSP only during the first 

90 days. So, it may be better to purchase the TSP now to avoid a lapse in 
coverage. 

Response: The price of the TSP may increase. For computer products, the in- 


warranty price of the TSP is less than the cost of a TSP purchase after the 
warranty period. 


Objection #4 
Customer: What's the matter, isn't your product any good? 


Response: | know how you feel. But keep in mind that even Rolls Royce has a 
service department. No technology can promise perfection, but we're confi- 
dent enough that for only a small investment, we assume all the risk 

until 199 


Response: NASA recently lost a $980,000,000 satellite because of an inex- 
pensive computer chip. It's all the same technology. Would you prefer the 3- 
year or 5-year service plan? 
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Response: Our product is reliable but more and more complex. With 
a [SP you are guaranteed that it will work as well in three years as it does 
NOW. 


Objection #5 
Customer: The old unit worked fine. 


Response: | can see why you question the value of a service program. 

| hope you'll never have need for service on your new product. However, when 
you consider that newer models offer more features and are more compli- 
cated, and with labor and parts costs going up all the time, repair costs are 
increasing. Isn't it better to protect yourself against any repair costs? 


Objection 6 


Customer. Today's VCRs are pretty reliable. | just don't think I'd ever 
use it. 


Response: | know how you feel. Some of my customers felt exactly that way 
until they found that the same technology advances that increase product fea- 
tures are also making service more complicated and expensive. This plan lets 
you get tomorrow's service at today's prices. Shall 

| put in the 3-year plan? That means you won't ever have to pay for 

service all the way into 199_. 


Objection #7 


Customer: | don't think I'll need service and so this would be a waste 
of money. 


Response: Thank you for bringing that up. If | hear you correctly, what you're 
saying is that you might invest in the plan and never have a 

problem. Is that correct? 

Customer: Yes. 


Response: | agree that with some types of products, a service plan may be 
unnecessary. However, in addition to CD players having expensive compo- 
nents and electro-mechanical parts, many recently developed parts are used 
just to keep up with the pace of technology and competition. These consider- 
ations increase the need for protection from expensive repairs. TSP takes 
away all of the risk. You know today what the CD player will cost you for the 
next three years. 
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TSP Selling Tips 


Sales Tip #1-Mention TSP Early 


One of the biggest complaints received from customers each day is that no 
one mentioned the TSP to them when they purchased their product. So, the 
first step to increasing TSP sales is to mention TSP. 


The next step is to mention TSP early. When TSP is mentioned early, you 
have the opportunity to answer or ask questions. Also, when mentioned early, 
there is no need for a hard sell. 


One of the best ways to mention TSP early is to mention TSP as a feature of 
the product. 


Sales Tip #2-Use Testimonials 


You don't have to have a written testimonial to use this sales tool. 
Mention one of your customers who saved money by having TSP 
protection (or a customer who didn't, but should havel). If you've 
had a personal horror story about unexpected repair costs, then 
you're your best testimonial. 


Sales Tip #3-Reduce to Monthly Cost 


It's easier for your customer to accept the cost of protection when you divide 
the TSP price over the coverage period. For example, on a VCR, instead of 
$79.95 for three years, say, “That's less than $2.25 per month (or less than 7fi 
cents per day!).” 

Sales Tip #4-Credit Card Customers are A Must 

The highest percentage of success in selling TSPs comes when your cus- 
tomer purchases a product on credit. The reason is simple. When purchasing 
on credit, the monthly charge for adding TSP is nominal. The customer is 
able to keep the monthly cost at a level he or she can afford. 

Often, for this customer the expense means that the product is put into disuse 


or, at least, the repair is delayed. TSP enables customers to have their prod- 
ucts serviced when they want. 


Sales Tip #5-Lease Customers Buy TSPs 


Why? Because lease customers want to avoid unplanned expenses even more 
so than the regular credit customers. 

Many times, the owner is out selling or servicing—leaving the computer in 
the hands of a clerk/receptionist who can't be depended upon to maintain a 
computer. Thus, a TSP makes perfect sense. 

To make the TSP even more convenient, the TSP price is rolled into the lease 
and included in the monthly payment for the term of the lease. 
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Tandy Service Plan for Computer Prod- 


25-0103 
25-0104 
25-0105 
25-0106 
25-0203 
25-0204 
25-0302 
25-0303 
25-0306 
25-0307 
25-0308 
25-0309 
25-0310 
25-0311 
25-0403 
25-0404 
25-0405 
25-0406 
25-0407 
25-0408 
25-0409 
25-0410 
25-0411 
25-0412 
25-0413 
25-0431 
25-0432 
25-0433 
25-0434 
25-0435 
25-0436 
25-0437 
25-1076 
25-1090 
25-1091 
25-1095 
25-1096 
25-1098 
25-1099 
25-2001 
25-2003 4.79 8.69 | 2.89 
25-2006 9.99 17.99 
25-3028 30.00 54.00 




















































































Tandy Service Plan for Computer Prod- 













IN WARRANTY AFTER WARRANTY 
CAT # 3 YR PLAN 5 YR PLAN 1YR PLAN 








29-3037 
29-3038 
29-4090 
25-4091 
25-4094 
26-0363 
26-0376 
26-2884 
26-2906 
26-2917 
26-2950 49.00 89.00 29.00 
26-2957 19.00 
26-2960 49.00 
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Flat-Rate Repair Labor Charges 
for Radio Shack Products 


e Estimate Fee $20.00 

12 SERIES 
Auto, AM/FM Cassette or 8-Track, low power 8watts orless.................. 35.00 
Auto, AM/FM Cassette or 8-Track, high power over 8watls ................... 50.00 
A kapi kepes 55.00 
Auto Converters, FM Amps, AM, 8-Track to Cassette Adapters, Speakers ........ 20.00 
Auto Amplifiers or Equalizer/Boosters Under 100 Watts....................... 28.00 
Auto Amplifiers or Equalizer/Boosters Dver 100 Wwatts........................ 50.00 
Radio, Clock (AM/FM), Headphone (AM, AM/FM), 
Portable (AM, AM/FM, TV), Weather, Table (AM/FM)........................ 20.00 
e I nee kra e Sro sk a anes 24.00 
Pago. Portable EE ee EE E 24.00 

13 SERIES 
Compact Combination Unit(withoVtCD).................................. 49.00 
GOmpaol ĈOMDIMIDON MIUN LD) „== srsu rana tus akar ru kvanicao ass kej 69.00 
A O e o EA 25.00 
o A E 20.00 


Rack Systems—Each component is the same labor charge 
as an equivalent separate product 


14 SERIES 
ON 33.00 
Deck, Single Cassette or 8-Track, Full-Feature ............................. 39.00 
Deck, Dual Cassette or Reel-to-Reel ............................s........ 49.00 
A A RA S 33.00 
Digital Compact Cassette DEE Aa KE ACFRN HENN 89.00 
tee EE HEEN 33.00 
Portable Cassette or G- Track (MONG) «eee e rr rea 20.00 
Portable Cassette with AM/FM(Mono)..................................o. 20.00 
Portable Cassette with CD............... ————— 60.00 

15 SERIES 
Converters, Amps, Video Selector Control Panels........................... 20.00 
A MEME EE 20.00 
MOP BIE cd dv MU E SN ÓN 20.00 
A mesa san enkro e E EROR SUAE OK 20.00 
DUONO UNUS IST T TE E Te fos e a ree o 39.00 
DEEP mao NEUE M UE 20.00 
Video Ennancer/Stabilizer 2ste ooer rerea E En uo ease ka ki 20.00 


16 SERIES ! 
E Mu e 119.00 


Camcorder, Head-Cleaning OTT e mavas oS xn uc ta EE Qe ORC 40.00 
satelite DEM KIEREN ENEE ENEE EK REENEN ae 20.00 
S Me DEAL JE LINIO ses enkas a a E E e o 20.00 
ALIN I ESPE] peo ekaj eano vr uo a ao re VT aeraj 75.00 
Satellite Receiver, Remote CTIGCK-OUL. uec era sav sa e e re 20.00 
SIPETO KO eo sa abun ko ia l vet re E se ea 39.00 
TV, B&W (with or without Radio/Cassette)........ ccc cescucsecereraceeuees 39.00 
TY COMM Mn o rea es sa vo Sens bi sera ME 59.00 
A dE ONE UM 69.00 
GE L A IA 79.00 
ONIAN LIN IN esenea sr aa ep kevi ass kk dein 40.00 
VCR/TV Conlbirallun «uisa ees eg eaa cra ro m — Se 99.00 
EE EE EE Ee ENEE 59.00 
VIPO LISPI e oe aes o ss e a a i a dao 119.00 
TIS EE ee 119.00 
17 SERIES 
Cellular Phone, Check SWR, Minor Repair........................sse ecese. 20.00 
Cellular Phong. Handsree Ada0lgr . ...-- «xes x e e danes 20.00 
OIN ITOO in sce rko rr ne kea se TO DT 59.00 
Keiler Ee Jett BEIER paseon RK KRA KA RISKIS LA 22.00 
Cellular Phone, Replace kant eg dead ENNER ENKE ENNER 20.00 
Cellular Phone, Reprogram or Repair Handset.............................. 25.00 
19 SERIES 
II] p HE TI E T——— oo ace 49.00 
20 SERIES 
Multi-Band Receiver, Analog Tuning .............. A ee .26.00 
Mot-Band Receiver. Digital TU see eres orcas 39.00 
Scanner—Single & Multi-Band (Crystal Controlled) ........................ 39.00 
Same ATTE Al cr rada dde 49.00 
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21 SERIES 


CB Radio or Walkie-Talkie (I wattormore).....................-.--..-..... 32.00 
A A copaaseae sees ac rueneernaswancan teu: 49.00 
Walkie-Talkie (less Ihan l VU ee 20.00 
FM Headset Walkie-Talkie..................... EE 20.00 
CB Converter, Microphone, Power Antenna, Power Supply, SWR Meter.......... 20.00 
aA ERIES £ĉ 
Digital Meter, Frequency COURT... keen eran naro kakas spas bras salo 22.00 
FEI MERI, INDIG aid orci besos trien Pda da Cu orna di rn c an odia Gua 20.00 
All other test equipment and power supplies ............................... 20.00 
agar Ugreplor (1e pro^ BAT) e-cvekuww AT tr REPAS U UE EET Ur EECEERI IE 24.00 
Rada DARIO Scar iras eodd OU aera XOU nS SUR Dade NI EN Pase kaa 30.00 
Radar/Laser Detector: scce EEN 30.00 


26-SERIES COMPUTER PRODUCTS 


Desktop Computers 


IU LEGU E am reme se e kr E koiti 95.00 
Without Hard Drive eee e e O 75.00 
Swap of Me PEM ua dac act an e eR FEN RR aS 25.00 
Laptop Computers 

WVD agl HIVE EE SUCRE S RUE 95.00 
A A nka ss ka bai ika sk kaco 75.00 
Monitors 

NO UE Sap zaro ak era ik kk o e ean 89.00 
MININ NN peran pusa sepen ks ntoj rane Sr MON a ea le ed 59.00 
Printers 

E e ko E KO KANKRE o pao E Sa NUM 95.00 
sd ausu PM d XM D e ar 75.00 
Software ROO oc TEE 45.00 
Configurations 

CDROM dl aa I EE 49.00 
A TTT TTT ETT 39.00 
E 49.00 
Memory Installation/Math Co-Processor Installation ........................ 29.00 
e A akra eka sk sek ire oa 29.00 
MULI its sen nn in a T ETT TOT E 59.00 
TOO DUNI ka o Osm EE EE 39.00 
TAU JA TTT =——qyAETA ERETO ITIN SNO 75.00 
Field Service 

KRIPO ecu IM n M S Shop Rate Plus Travel 
A 1/7" Shop Rate Plus Travel 


28 SERIES 


A iman 20.00 
30/31 SERIES 
AMEM VIdeo RECEIVE o esma mava Vo E o OAS rd 79.00 
Amoer Or RECEIVE e a nc ak e a 69.00 
Rack System: each component is ihe same labor rate as an equivalent 
separate component 
Surround-Sound A/V Receiver uzan kan aaa ao ee ad alo kakas bk ekk al 79.00 
A e kE PUDE 49.00 
32 SERIES 
Amplifier, Public Address or RE GE ee kas ST VAGOS Friend 49.00 
LII ram do ra c URL D M E MT ak vl 20.00 
Palo ISO M ducem UIS UP kr aoe ae 119.00 
KAE ELU aer npa CIS Peres eo REPRISE OU I DEOR TRU 59.00 
Karaoke (With o A meo e Kema A ka kan na 39.00 
Portable PA or 2-Piece Wireless Mike ......................ssssssssesesos 29.00 
Professional Wireless MIE ino 49.00 
Wireless FREMDO eeo KAK EKONO CERN VK SUR KES NK KVA Kiko 22.00 
33 SERIES 
Microphone or Headphones (Corded) ....................sscesscecsecos `.. 20.00 
A EE 30.00 
40 SERIES 
Speaker UR EM MEC DE M 39.00 
42 SERIES 
A UIS WR ESU Sa a i NGHE 79.00 
ERR NEE ale EEN 59.00 
EL POVI EE IE pr A e E 49.00 
GEREENT 28.00 
Goncermae (Over 800) «sseosnusmeunnosuss eda aku sa nkusng kolensea Go 59.00 
II Ee 20.00 
MECO RUI arras 20.00 
WOME A Pr OT as 49.00 
Mi A EE RER EEN EE ee 41.00 
43 SERIES 
EA UN cM LU EM p 20.00 
FILIN EE TCR TE TET T COT LOT CO CELO TT 79.00 
Rome Montor T TETTE TOTO SIR E L 39.00 
EKU o as a e cR ERR CM UOI EIU 20.00 


43 SERIES (continued) 


Telephone, Cordless RE cesa x Rau nena EX EC RC he eg 35.00 
kapelle eege ee Re 39.00 
Telephone, (not cordless) Standard ĝq Fashion Phones ....................... 20.00 
Talephote, (iot cordless) Feature PhOfIeS: «a iussa cre her rh pru 35.00 
Jie EII AE E EE E E MOREM UTEM ES E 20.00 
SEENEN EEN 25.00 
49 SERIES 
enc cca icc EMI M E 33.00 
A 30.00 
Portable Fane, RECREO. adora rra EE 20.00 
a A E Ee 40.00 
Video Monitor, BAW SECUTI urs son Se users ken E Salu, II a 30.00 
60 SERIES ` 
BEBON] GAO a ups es kako pn agenda SAD OUT IK KN ES KJ 30.00 
Radio-Controlled Toy (Multi-function)..............................s..... 30.00 
Radio-Controlled Toy (Digital proportional) ........ DEM A 30.00 
A ECC ANE IN UR APO 30.00 
61 SERIES 
Fus DON supco akoo sauna ao AG KNN MI ke kla 33.00 
63/65 SERIES 
Saale RER 20.00 
UU onu kar sukerato E TITEL E 27.00 
A TIR 20.00 
Copier Personal aso «seme ska nee ua e o saba su Su gala 35.00 
OPO LO iiur sko nemo ek roo ak MICE 69.00 
DEE, DEE TEE au ee KEE 30.00 
A as aio 3 Sie 20.00 
A EE 20.00 
Watch, Battery, lens or FRED DE EDERT AE 10.00 
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Quantity Discounts 


Discount to be taken off catalog single-unit prices. Items may not be 
assorted. Discounts only apply to Radio Shack brands (i.e. Radio Shack, 
Optimus, Micronta, Tandy). National brand products (i.e. AST, Casio, 
Duracell, Eveready, Franklin, IBM, Kodak, RCA, Smith Corona, Sony, etc.) 
do not qualify for quantity discounts. 


[Equipment — — — — | 3-5 | 6-11 | 12-49 (50-499 500-Up 

Antennas, TV/FM 

Audio Components (Receivers, 
Amps, Tuners, Turntables, 
Speakers, Headphones, CD Players) 
Audio Accessories and Parts 

Auto Tape Players, Radios, 
Accessories 

Batteries (RS Brands) 

Except Alkaline 


Batteries (RS Super Alkaline 
AA, AAA, C, D, N, 9V.— 
Same Cat. No. Only) 

Batteries, Watch (RS brand) 

Batteries, Hearing Aid, Zinc-Air 
(RS Brand) 

Batteries (Other Catalogued Brands) 

Books 


Calculators Data Organizers 
Cable and Wire (Bulk Pack Only) 





















See Manager 






















— 15% | 20% 
200-499 Ft. at 15% Off Per Foot 
300 Ft. & Up at 20% Off Per Foot 
20% | 25% 
20% | 25% 




















CB (Base, Mobile, Walkie-Talkies) 
CB Antennas, Accessories 
Computers, Notebook 

(Tandy, RS Brand) 


Computer Printers, Monitors, 











See Manager 










Peripherals See Manager 
Computer Software 20% 
Computer Accessories, Supplies 20% 
Electronic Components, Pkg. Wire & 

Cable, AC/DC Adapters 33% 






20% 
15% 


Electronic Games, Space Patrol W-Ts 
Fax Machines 








Fax Supplies, Accessories 25% 
Jntercoms 25% 
Kits (Science Fair) 20% 






Microphones 25% 





Continued on next page 


All Prices and Terms Optional in Dealer Franchise Stores. Prices Subject to Change Without Notice. 
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Quantity Discounts 


Continued from previous page 


Discount to be taken off catalog single-unit prices. Items may not be 
assorted. Discounts only apply to Radio Shack brands (i.e. Radio Shack, 
Optimus, Micronta, Tandy). National brand products (i.e. AST, Casio, 
Duracell, Eveready, Franklin, IBM, Kodak, RCA, Smith Corona, Sony, etc.) 
do not qualify for quantity discounts. 


Music Systems (Portable, Rack, 
Compact, Karaoke) 

PA Equipment 

Radar Detectors 

Radios (Clock, Portable, Stereo, 
Novelty) 

Radio Controlled Toys 


Scanners, Communications 
Receivers 
Security Devices 
Speakers (Unmounted) 
Spell Checkers, 
Electronic References 
Tape Recorders and Players 


Tape, Audio Cass. 
(Same Cat. No. Only) 
Tape, Audio MC-60, MC-90 only 
Tape, Video Cass. Only 
Tape Accessories 
Telephones (Also Dialers, 
Answerers, Amps, Controllers) 


Telephone Accessories (279 Series) 
Telephones, Cellular, Pagers 

TVs, VCRs, Camcorders, Satellite 
TVNideo Accessories 

Test Equipment, Power Supplies 


Timers, Electrical Accessories, 
Plug 'n Power, Flashlights, Clocks, 
Watches, Laser Pointers, Metal 
Detectors, Health & Home Products 
Tools, Solder, Hardware, Chemicals 
Transceivers (Business, Personal, 
Amateur) 
Word Processors See Manager 





All Prices and Terms Optional in Dealer Franchise Stores. Prices Subject to Change Without Notice. 
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Radio Shack ValuePlusO 


Revolving Credit Account 
For Use at Radio Shack 


RSVP customers may make their payments at a company-owned Radio 
Shack store. To accept RSVP payments a few guidelines must be followed: 


1. The RSVP payment must be the ONLY TRANSACTION on the ticket. 

2. RSVP payment refunds are not allowed. 

3. Only cash, checks, or traveler's checks are acceptable for RSVP payments. 
4. 


Identification is not required for check acceptance, nor will TeleCheck be 
utilized for verification. See Store Operating Manual for additional information. 


RSVP Monthly Payment Calculator 


Account Balance Scheduled Payment 
$0—$10 Balance 

$10.01—$300 $10 

$300.01-$450 $11 to $15 
$450.01-$600 $16 to $20 
$600.01-$750 $21 to $25 
$750.01-$900 $26 to $30 
$900.01-$1050 $31 to $35 
$1050-$1200 $36 to $40 

Over $1200 /30 of balance, rounded up 


to next dollar amount 


. ChargeGard Insurance Package 


Rates and coverage are determined by cardholder's state of residence at time 
of enrollment. Fill in your state's costs and coverages below for quick refer- 
ence. 


Benefits for cardholders enrolled in: 
include: 3 


, 


Monthly premium is per $100.00 of 
the “New Balance” shown on your monthly statement, (excluding currently 
billed insurance premiums). 


Contact Numbers 
FOR CUSTOMERS: Cardholder Services: 1-800-767-4556 
FOR STORE USE ONLY! 

New Accounts: 1-800-767-8062 New Accounts FAX: 1-800-767-3465 
Voice Authorizations: 1-800-767-7818 Application Questions: 1-800-767-8062 
Credit Card Research (RSVP Group): 1-817-390-2714 
To order Phone-in (FAX) Applications: use FO Number FO-940. 

Credit issued by Hurley State Bank, Sioux Falls, SD, Member F.D.1.C. 
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Sanwa Leasing Corporation 


An Electronic Equipment Installment Payment Plan 
for Business, Education and Government 


COMMERCIAL LEASING RATES 
Fair Market Value—FMV 


Zero Down Rates 
| Equipment 
Cost 


SR | 36 | | 60 | 
| $1,000-$10,000 | .08563 | .04689 | .03360 | .02827 | .02452 
| .03333 | .02761 | .02425 | 














$10,000+ .08481 | .04586 


x Minimum monthly payment $50 x Minimum 2 years in business 
* Training/Support may be included in the Lease, up to 25% total equipment cost 
* Rates subject to change * Subject to Sanwa Credit Approval 


Public Schools/State/Municipal Rates 


Zero Down 


eT 
oe | TH [ 3$ | e [o 


[ 36 | 
| $1,000-$10,000_| .08932 | .04754 | .03369 | .02683 | .02275 | 
| $10,000+  |.08885 | .04707 | .03321 | 


x No advance payments or security deposits required 
* Moody's rated “BAA” or better to be eligible 
* Must utilize Sanwa Municipal Lease Agreement 


x Title passes to Municipality at end of Lease x Minimum monthly pay- 
ment $50 


x Training/Support may be included in the Lease, up to 25% total equip- 
ment cost 


x Rates subject to change x Subject to Sanwa credit approval 





Leasing by 
Sanwa Leasing Corporation 


Customer Service ...................... 1-800-347-5253 
Applications ........................... 1-800-877-5327 (Fax) 
1-800-793-0740 (Voice) 
General Questions ..................... 1-800-793-0740 
Mailing Address ....................... 2401 W. Big Beaver Road 
Suite 400, Box 7023 
Troy, Michigan 48007-7023 
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Radio fhaek 


unlimited 
Make More Money! 


Thousands of unique electronic accessories and parts sup- 
plement the Radio Shack catalog offering and are available 
to you via Radio Shack Unlimited! To cash in for extra profits 
from these "hard-to-find" items, all you do is to be familiar 
with your Radio Shack Unlimited Resource Center. You can 
order all this, and more, via the POS from Radio Shack Un- 
limited. 


* Long-Life Tubes « TV Wall and Ceiling Mounts 
e Phonograph Cartridges and Styli for most brands 


e Autosound In-Dash Stereo Wiring Harnesses 
and Installation Kits 


* DJ Equipment 
e Video Games e Movies 
e Telescopes and Optics 


e Crystals for Walkie-Talkies, Scanners, 
Business Band Radios and Microprocessors 


e Cellular Telephone Accessories 


e Aeronautical and Maritime 
Frequency Guides 


e Marine Radios 
e Camcorder and Marine Radio Accessories 
e Satellite, Security, Plug 'n Power Accessories 
e Daisy Wheel Print Wheels for Tandy Printers 
e Current Computer Software 


e Software for Color Computer, Model 100/102, 
Pocket Computer 1, 2 


e Laser Printer Accessories 
and Font Cartridges 


e Batteries for virtually any application— 
Cellular and Cordless phones, 
Computers, Camcorders and unique or 
hard-to-find batteries. 


Radio Shack Unlimited gives you unlimited 
ways to say “Yes!” to your customers. 
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Tandy National Parts 


Repair/Replacement Parts 
To purchase repair/replacement parts for Radio Shack and 
Tandy products first consult your Faxback catalog or your 
Faxback CD-ROM. 
Business Hours: 
8:00 am to 9:00 pm (CST) Monday-Friday 
9:00 am to 6:00 pm (CST) Saturday 
12:00 pm to 5:00 pm (CST) Sunday 


Telephone Order Center 1-800-433-2024 
Tandy National Parts #01-0048 
900 East Northside Drive, Fort Worth, Texas 76102 
(817) 870-5600 


Tandy Distributor Sales 


Manufacturer’s distributor of electronic and electro- 
mechanical parts and components, such as: 


antennas filters sockets 

belts hardware switches 
capacitors lamps terminal blocks 
computer accessories LEDs terminal strips 
connectors locks timers 
crystals potentiometers tools 
enclosures relays transformers 
fans/accessories resistors wire & cable 
fuses/holders semiconductors tubing 


Other types of electronic and electromechanical parts and 
components are available. We support large quantity orders 
for your customers’ requirements. 


To place your orders with Tandy Distributor Sales: 
CALL TOLL FREE 1-800-322-3690 
Business Hours: 


8:00 am to 5:00 pm (CST) Monday-Friday 
Tandy Distributor Sales 
900 East Northside Drive, Fort Worth, Texas 76102 
1-817-870-5600 
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Important Phone Numbers 


RSVP Phone Numbers 


“New AŬDOS a sn snno nask ke rez ka kaso a kalao 1-800-767-8062 
*New Accounts FAX. [2 s.m cees Svsuanseasuenne 1-800-767-3465 
“Voice Authorization........«..es..sssssssverssee 1-800-767-7818 
“Credit Cards Research (RSVP Group) —— 1-817-390-2669 
*RSVP Application Questions ................... 1-800-767-8062 
Tandy Credit Services Fort Worth .............. 1-817-390-3890 
RSVP Cardholder Services .................-.. 1-800-767-4556 
Military Services Inc. (MSl)..................... 1-800-237-5983 
TSP Phone Numbers 
Lett Ee 1-800-433-5502 
Seg STERE 1-817-390-3801 
SS ———————————— LL 1-817-390-3900 
TPP. —— CUT 1-800-633-8698 
TPP Special Line for Radio Shack. ............. 1-700-447-0236 
Sanwa Leasing Corporation 
*Lease Information/Applications/Forms ......... 1-800-793-0740 
«FAX Lease/Credit Applications................. 1-800-877-5327 
Customer Inquiries ................-..s-sssesses 1-800-347-5253 
Commercial Charge 
“Credit Approvals/Account Information . . . ....... 1-800-442-2585 
Hawaii Only ......... 1-817-390-2600 
*Credit Manager... see NENNEN EE ENER 1-817-390-3352 
Asst. Credit Manager.........- --«s. scs. ses“ 1-817-390-2908 
*Missing Invoices..................-..s.ssssssstes 1-817-390-3356 
Customer Service .......isss..assvrszsax1uepsns 1-817-390-3356 
Tandy Security Systems 
o a e e a 1-800-443-HELP (4357) 
To report an incident or clear an alarm...................... 1 
Operations Department...................-ssssse-sst-sst... 2 
Auto-Exception Processing................«-ssssssesess.... 3 
Technical Support Department..................-.--.-«-.--. 4 
New/Remod/Relocations 
(DSM or Zone Manager ONIy)..................sseeeeeececos 6 
Permanent Schedule Changes 
(DSM or Zone Manager ONly).................sseeeeeeeceeoo 7 
Disaster Plan Info (when activated) ..................--.--.. 8 
Direct LiNE osse ve suada SNE 1-817-877-2105 
The Associates Retail Installment Contracts 
Customer Servic seruos dar d oRERERRAY (99 roh 0 1-800-253-5710 
Store InauifiBS «ui curen Send cat uri iode RU Saar A EET 1-800-435-7025 
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Important Phone Numbers 


Loss Prevention Hotline 


*Employee Awareness Reporting System....... 1-800-826-3915 
Store Computer Services (SOS/POS) 
"SUISIPOS SUDDOLT , «sex vus vac Ea x e sie en 1-817-390-2795 
Radio Shack Unlimited 
New Products Suggestions .............. (FAX) 1-817-347-7620 
Product E-Mail Address .. cccs2ss deers sstedesnoecnes BPRYTH1 
Operations E-Mail Address........................... LMCCUL1 
Order Status Only (Customers and Stores) .... 1-800-241-8742 
sec AR ee ee 1-800-433-2024 
Product Support Center 
Customer USSAQUIV ee 1-817-878-6875 
Company Use OI)... ss«ssai sakuvkusukrassto *1-800-2TANDY4 
E-Mail Address o A te RSPSC1 
Tandy Technical Faxback........................ 1-800-323-6586 


“Do NOT provide this number to customers 


Important Phone Numbers 
LOCAL NUMBERS 


Consumer Repair Center......... ( ) 

| Computer Repair Center ......... ( ) 

Loss Prevention Office ........... ( ) 

Feel KE, Edge Ari es ( ) 

District T T ETT ( ) 
*Store Manager (home number)... ( ) - 

Fire Department.................. ( ) 

) 

) 

) 


*NOTE: Starred numbers are for INTERNAL (Company/Store) USE 
ONLY. DO NOT provide these numbers to customers. 
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Tandy Technical Faxback 


Tandy Technical Faxback is a simple-to-operate automated 
fax response system. Using your Touch-Tone phone, you can 
call and order documents to be delivered to your fax machine 
In a matter of minutes. The system is maintained by Com- 
puter Support Services in Fort Worth and is accessible 24 
hours a day, 7 days a week. 


These documents provide information about Tandy's con- 
sumer and computer products. Faxback contains information 
on the current product line as well as hard-to-find 
information on discontinued products. 


We encourage you to use Faxback before calling Computer 
Support Services. Answers to many hardware questions 
asked by store personnel are available on Faxback. Informa- 
tion is updated weekly and accessible by calling the 

toll-free Faxback number: 


1-800-323-6586 
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Notes 
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Notes 


Tandy Service Plan 


Price breaks based un current permanent retail prices. Sale prices do not apply. Coverage 
period includes normal product warranty. Coverage begins on the date of TSP purchase 
and expires on the first, third or fifth anniversary of EQUIPMENT PURCHASE per the 
fcilowing schedule: 


SERIES DESCRIPTION | PRICE YEAR 
| 12 Sound Items below $50 
12 Sound items below $100 d 


12 Sound Items above $100 
13 Rack Systems below $500 
Rack Systems above $500 
Decks below $100 
Decks above $100 
Cassettes beiow $50 


Cassettes below $100 

Cassettes above $100 

Video Components below $100 

Video Components above $100 

Video Cassette Players & VCP/TV Combos 
Video Cassette Recorders 





































VCRs 
Laser Disc/CD Players & VCR/TV Combos 


Camcorders 

Camcorders 

Televisions, B&W 

Televisions, Color 

Televisions, Pocket 

Satellite Receivers 

Cellular (Mobile Only) 

Cellular Phones (Portable, transportable, transmobile) 
Transceivers 


Shortwave Radios 
Scanners below $200 
20 Scanners/Shortwave Radios above $200 





21 | vommunications Equipment below $50 
21 Communications Equipment above $50 
22 Multitesters 

22 Radar Detectors 

31 Equalizers 


31 STA/SCR Receivers 


PA Items below $50 

PA Items above $50 
Headphones & Mikes below $50 
Headphones & Mikes above $50 
LAB Series Turntables 
Components below $50 

Musical Keyboards 

Compact Disc Players 


43 TAD Answering Devices 

43 Phones/Intercoms below $50 
43 Phones/intercoms below $100 
43 Phones above $100 

43 FAX Machines 

49 Alarm Control Units 

61 Security Items below $50 
Security Items above $50 


Electronic Items beiow $50 
Electronic Items below $100 
Flectronic Items above $100 
e Caiculators below $50 
65 Calculators above $50 
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“VCh and Camcorder TSPs may be purchased fur either one three-year term or 
three one-year terms. One-year plans on these items wil! be renewable twice for a 
total term riot to exceed *hree years from original equipment purchase dates. 


FOR EMPLOYEE USE ONLY £0.17 


